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ABOUT

Bartini is Portland’s first and only martini 
bar and is located in the historic Nob Hill 
neighborhood just two blocks away from 
the bustling nightlife of NW 23rd Ave.
Serving over 100 specialty martinis and 
cocktails, there is a martini for everyone. 
Along side small bites, snack on delicious 
fondue from the neighboring restaurant, 
Urban Fondue. Bartini is the perfect spot 
for a unique night out with friends or as a 
fun addition to your next bar crawl. Cheers!
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THE MARK

Several of the letterforms for the Bartini 
wordmark are hand-created just for Bartini. 
They blend seamlessly with the sans-serif 
letterforms from the typeface Open Sans. 

TYPOGRAPHY

The following type pairings are the foundation 
of a brand that is modern, sophisticated, and 
fun. They can be used in a variety of ways and 
allow for clear hierarchy across applications.

INTERSTATE
Interstate is a clean and sophisticated sans serif 
typeface that can be used as a header when set 
in bold or black or as copy when set in regular. 
Set in a contrasting color from the background 
and with at least +10 tracking. When used as a 
header, set in all caps.

Alkaline
Happy hour is always a good idea. Alkaline 
should be used minimally but creatively. Use 
to call out information or for fun statements 
and quotes.

Hatch
Hatch is a slab serif typeface perfect for 
body copy. Set in light with tight leading, and 
minimal kerning.

ALL TYPEFACES ARE AVAILABLE FOR 
COMMERCIAL USE ON ADOBE FONTS.

CLEARSPACE
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COLOR

Bartini’s primary colors are bright and very 
playful while the secondary colors provide a 
contrasting softness that is perfect for type 
and small elements. Variation in tone and 
saturation can be used as needed but the main 
branded elements should remain in the listed 
primary colors. Be creative in color pairings 
and applications but avoid pairing too similar 
colors and always ensure text is legible.

GRAPHIC ELEMENTS

Minimal, abstract, and geometric elements 
add a retro flare to menus, packaging, and 
other design assets. These elements can be 
repeated to create a pattern or used on their 
own as a simple decoration. Core elements: 
star, martini triangle, and wave.

PRIMARY COLORS

SECONDARY COLORS

COBALT
R56 G56 B245
C82 M75 Y0 K0

ORANGE
R247 G161 B54
C1 M43 Y89 K0

CREAM
R247 G240 B233
C2 M4 Y7 K0

OLIVE
R219 G219 B118
C16 M5 Y67 K0

NIGHT
R38 G38 B38
C72 M65 Y64 K69

PINK
R247 G94 B178
C2 M77 Y0 K0

YELLOW
R250 G211 B82

C3 M16 Y80 K0

SKY BLUE
R120 G177 B235
C50 M19 Y0 K0

ROSE
R255 G212 B229

C0 M21 Y1 K0
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PHOTO TREATMENT

Halftone photos are an easy way to add 
texture and interest to any photo. This photo 
treatment can be used for entire photos as 
well as on photo elements that are used on 
their own or to make a collage. Layer in bright 
colored shapes to add even more variation  to 
your compositions. 

HALFTONE GUIDE

01 Desaturate photo to black & white.

02 Add paper and grain texture and 
halftone pattern using the Bartini 
Halftone Preset in Photoshop.

03 Add a gradient map to change the 
color of the halftone image.

04 Optional: add a shape in a contrasting 
color. Set to Darker Color blending 
mode.
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DIABLO 10

LONDON CALLING 10

BELLINITINI 10

007 
10

FRENCH KISS 10
SASSY PEACH 10

Happy Hour $6

London dry gin, Pinnacle 
Vodka, Lillet Blanc, shaken
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MENUS

These menus showcase Bartini’s selection of 
martinis and spirits in a simple yet appealing 
way. Pairing all three typefaces creates clear 
levels of hierarchy and organizes all of the 
information in an easy and systematic way.

SPIRITS MENU

MARTINI MENU

HAPPY HOUR FLYER
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PACKAGING

Bartini at Home is a new line of pre-packaged 
martini kits that allow people to enjoy Bartini 
cocktails at home or at an event. These small 
boxes feature Bartini’s most popular cocktails 
and include enough ingredients to make two 
full-size drinks. 

The design for these boxes feature a minimal 
illustration that indicate the flavors or theme 
of the drink. The bold colors and large script 
type capture the attention of buyers and 
allow the boxes to stand out on the shelf. 

When designing these boxes, keep to a three-
color palette and include the star on the front 
of the packaging as a “garnish” for the martini.

* PLEASE DRINK RESPONSIBLY

LOGO VARIATION: PLACE 
“AT HOME” SO IT SPANS THE 
WIDTH OF THE BARTINI LOGO. 
SET IN ONE COLOR.   
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BUSINESS CARDS

Minimal business cards include all the basic 
brand elements and important information 
cohesively in a small space.

SOCIAL

A strong social media presence allows for 
Bartini to grow their brand recognition 
and interact with their community. A large 
collection of graphic elements gives each post 
variation and a playful feel that encourages 
interaction. 

When creating a post, make sure type is bold 
and eye-catching. When using Alkaline as the 
focal point, set at a +10˚ angle.
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COASTERS

Set of three branded coasters that patrons 
can collect during their visit.

STRATEGY

Following these brand guidelines, Bartini 
will position itself as a staple in Portland’s 
bustling night life scene and draw in more 
customers  who are eager to try exciting 
takes on the classic martini. This brand 
system is exciting, visually appealing, and 
provides the basis for a lot of variation, 
experimentation, and growth. 

GOALS

Develop a modern, fun, and exciting brand 
identity. 
Position Bartini as one of Portland’s top 
local bars and create more brand awareness.
Create a meaningful and memorable brand 
experience for Bartini patrons.
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BRANDING: KELSEY
ZUBERBUEHLER


